§1955.146

(c) Easements or rights-of-way. The
State Director may authorize the ac-
quisition of easements, rights-of-way
or other interests in land to cure title
defects, encroachments or in order to
make NP property a program property,
if economically feasible.

[63 FR 27839, July 25, 1988]

§1955.146 Advertising.

(a) General. When property is being
sold by FmHA or its successor agency
under Public Law 103-354 or through
real estate brokers, it is the servicing
official’s responsibility to ensure ade-
quate advertising of property to
achieve a timely sale. The primary
means of advertisements are newspaper
advertisements in accordance with
FmHA or its successor agency under
Public Law 103-354 Instruction 2024-F
(available in any FmHA or its suc-
cessor agency under Public Law 103-354
office), public notice wusing Form
FmHA or its successor agency under
Public Law 103-354 1955-41, ‘‘Notice of
Sale,” and notification of known inter-
ested parties. Other innovative means
are encouraged, such as the use of a
bulletin board to display photographs
of inventory properties for sale with a
brief synopsis of the property attached;
posting Forms FmHA or its successor
agency under Public Law 103-354 1955-40
or FmHA or its successor agency under
Public Law 103-354 1955-43, as appro-
priate, in the reception area to attract
applicant and broker interest; posting
notices of sale at employment centers;
door-to-door distribution of sales no-
tices at apartment complexes; radio
and/or television spots; group meetings
with potential applicants/investors/real
estate brokers; and advertisements in
magazines and other periodicals. If
FmHA or its successor agency under
Public Law 103-354 personnel are not
available to perform these services,
FmHA or its successor agency under
Public Law 103-354 may contract for
such services in accordance with
FmHA or its successor agency under
Public Law 103-354 Instruction 2024-A
(available in any FmHA or its suc-
cessor agency under Public Law 103-354
office).

(b) Large-value and complexr properties.
Advertising for MFH, B&I and other
large-value or complex properties
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should also be placed in appropriate
newspapers and publications designed
to reach the type of particular pur-
chasers most likely to be interested in
the inventory property. The State Di-
rector will assist the District Director
in determining the scope of advertising
necessary to adequately market these
properties. Advertising for MFH and
other complex properties must also in-
clude appropriate language stressing
the need to obtain and submit com-
plete application materials for the type
program involved.

(c) MFH restrictive-use provisions. Ad-
vertisements for multi-family housing
projects will advise prospective pur-
chasers of any restrictive-use require-
ments that will be attached to the
project and added to the title of the
property.

(d) Racial and socio-economic consider-
ations. In accordance with the policies
set forth in §1901.203(c) of subpart E of
part 1901 of this chapter, the approval
official will make a special effort to in-
sure that those prospective purchasers
in the marketing area who tradition-
ally would not be expected to apply for
housing assistance because of existing
racial or socio-economic patterns are
reached.

(e) Rejected application for SFH loan. If
an application for a SFH loan is being
rejected because income is too high, a
statement should be included in the re-
jection letter that inventory properties
may be available for which they may
apply.

[60 FR 23904, June 7, 1985, as amended at 53
FR 27839, July 25, 1988; 58 FR 38928, July 21,
1993]

§1955.147 Sealed bid sales.

This section provides guidance on the
sale of all FmHA or its successor agen-
cy under Public Law 103-354 inventory
property, except suitable FP real prop-
erty which will not be sold by sealed
bid. Before a sealed bid sale, the State
Director will determine and document
the minimum sale price acceptable. In
determining a minimum sale price, the
State Director will consider the length
of time the property has been in inven-
tory, previous marketing efforts, the
type property involved, and potential
purchasers. Program financing will be
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